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The Relation between Character Development in
Typeface Design with Typical & Aesthetic Characteristics

Abstract: Effatolsadat Afzaltousi

Typography is an essential tool in visual communication and thus, select- (Corresponding Author)

ing the appropriate typeface is crucial to express and convey a message. [Ajss.omaFe Professor, Alzahra (s)
niversity

Perhaps using the word ‘character’ in the field of typeface and typeface
design seems a bit odd and weird; but in fact just like human beings, fonts
and their numerous forms can take on various characters such as ‘child-
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ish’, ‘female’, ‘male’, ‘kind’, “upset’, etc. Such character development for M.A.Graphic Design
typefaces and recognizing them can help significantly to the design and Yazd Azad University

use of Persian fonts.
Since most of the studies conducted in the field of typeface design focus
on legibility, less attention has been paid to other features. This is the main
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reason behind the current latency or even regression in designing new d fO J d C '
functional fonts and their optimal use. Therefore, there is a necessity for
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conducting a research to better recognize the characteristic of typefaces . .
as per their typographical and aesthetic features. In this regard, the paper : ﬂ }& f #
at hand focuses on the visual expression of typefaces and their designing —
features. One of the main features that distinguish this research from . . .
others in the field of designing Persian fonts is conducting field studies Z ’ﬂ ’ Lo u
and the use of statistical analysis according to the data obtained for the
recognition and classification of various font characters. Consequently,

pre-planned questionnaires were distributed among the residents of La-

restan as well as the students of Islamic University of Yazd taking into account a series of criteria such as: gender, age,
education and etc.

Out of approximately 100 questionnaires circulated, 90 individuals responded voluntarily and this number of partic-
ipants may reflect high precision in calculations. Likewise, from among the most popular typefaces used in various
forms of media such as newspapers, books, websites and etc., 50 ones were chosen out of which 18 were classified
in different groups as per criteria such as: abiding by the rules of traditional calligraphy, being monoline, regular or
irregular and etc.Ultimately, considering some personality traits such as: legible, happy, creative, attractive, slipshod,
calm, friendly and self-confident, 14 typefaces were divided in four particular groups. Then aiming to identify typeface
design characteristics of Persian fonts considering their unique features, their typographical and aesthetic features were
examined separately first collectively then individually.

The typographical features included: legibility, X-height proportion, ascender and descender proportions, typeface
weight and etc. The aesthetic characteristics comprised of: details, elaborateness, nature of fonts and harmony on each
of which this study shall comment scientifically and statistically.

The result of the statistical analysis as well as the structural, typographical and aesthetic analysis of the typefaces and
studying the results in association to the other indicated the existence of a relationship between character development
in typeface design as well as typographical and aesthetic features, some of which are briefly as follows:
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1. The larger in ascender, the smaller in descender and lighter in weight, the resulting typefaces will be more legible.
2. Heavy weight is the most important and most prominent element leading to the emergence of typefaces possessing
‘explicit and decisive’ character; while they share commonalities with that of legible characters in other typographical
and aesthetic features.

3. To create a ‘happy’ typeface, the X-height and ascender should be larger with the descender as smaller as possible.
Considering the above points one could realize that factors such as X-height, ascender and descender can greatly affect
the development of numerous, various typeface characters. Therefore, according to the results achieved, one can con-
tribute to the creation of more beautiful fonts to be used in different visual media through better identification of the
characters and their proper use.

Hopefully, through providing a fresh approach towards the recognition and identification of different typeface char-
acteristics, this research could assist those interested in typeface design creation contribute to the completion of this
study and employ their own creativities and innovations to better serve the field of designing functional, Persian fonts.
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